
Marketing  
 Unit #3

Market Research



Market Research:
a system for collecting, 
recording and analyzing 
information about 
customers, competitors, 
goods, and services. 

Two types of Data:  
✦ Primary Data 
✦ Secondary Data



Primary Data:
information collected for the 
very first time to fit a specific 
purpose.  

A researcher collects primary 
data to help identify and 
understand the target market. 

The most common type of 
primary market research is a 
questionnaire, also called a 
survey. 



Secondary Data:

is found in already published 
sources.  
Information on population, 
family size, household income, 
economic trends, and industry 
forecasts can be found in 
secondary data sources. 

Examples would include: 
Government publications, 
books, websites, magazines, 
journals, newspapers and 
statistics.



Focus Groups:
Market research can also 
involve observation, or focus 
groups. 

Focus groups are informal 
interview sessions in which 6 
to 10 persons, relevant to 
the research project, are 
brought together in a room 
to discuss the research 
problem. 

Major disadvantages of 
primary data is that it is very 
time consuming and 
expensive.



5 steps to conducting 
primary research:

1) Define the question 
2) Select a research 
method 
3) Collect Data 
4) Analyze data 
5) Draw Conclusions



Sampling:
the process of 
gathering data from 
a proportion of the 
total population 
rather than from all 
members (census) of 
that particular 
populations. 

There are two types 
of sampling:  
✦ Probability  
✦ non probability



Probability Sampling: 
involves precise rules to select the sample 
such that each element of the population has a 
specific known chance of being selected. 

Group of 1000 people, draw 100 out of a bowl – 
chances of being selected are known in advance 
100/1000. 

Non probability Sampling:  
Involves the use of arbitrary judgment by 
marketing researcher to select the sample so 
that the chance of selecting a particular 
element of the population is either unknown or 
zero.

Types of Sampling:



questionnaire:
A survey is a research 
technique used to 
generate data by 
asking people 
questions and 
recording  their 
responses on a 
questionnaire. 

Conducted by: 
✦ mail  
✦ telephone 
✦ personal interview 
✦ Internet 



Developing Research Questions: 
Typical Problems with the wording of questions 
include: 
Leading Question:  
Why do you like Wendy’s fresh meat hamburgers 
better than those of competitors made from frozen 
meat? 
Consumer is lead to make statement favouring 
Wendy’s hamburgers. 
Ambiguous Question:  
Do you eat at fast-food restaurants regularly? 
What is meant by regularly – once a day, once a 
month? 
Two questions in one:  
Do you eat wendy’s hamburgers and chilli? 
Non-exhaustive question:  
where do you live? 
At home or in a dormitory 


